Dear colleagues

NEW: MASTER COURSES TAUGHT IN ENGLISH AUTUMN 2010
Trondheim Business School will offer courses taught in English at Master level starting August 2010, and we would be happy to see some of your students here.
All the details are not ready yet, but the course portfolio will consist of the following courses:

	Course name:
	ECTS credits:

	Distribution strategies
	7,5

	Product innovation management
	7,5

	Negotiations
	7,5

	Project management
	7,5

	Industrial organizations
	7,5

	Empirical risk modelling
	7,5


Brief course descriptions are to be found on the following pages. Some of the courses are in more detail than others, but the full descriptions will be available at a later stage (hopefully by the end of March).
Any question about this, please ask!
Best regards
Mona Vanvikmyr

mona.vanvikmyr@hist.no
Industrial organizations (7,5 ECTS credits)
This course is about the strategic interaction between companies in markets characterized by imperfect competition. The idea is to address the problem of strategic interaction through a mix of theory and applications on particular markets and businesses. We apply simple game theory models (among others the Prisoner´s Dilemma) to describe a problem, possible solutions and reward for the involved players. 
Empirical risk modelling (7,5 ECTS credits)
Target: Give an introduction to advanced volatility, correlation and risk modelling and forecasting of financial markets (equity, bond, fx) and commodity markets (Energy, Metals, Agricultural). Introduce real market databases and state of the art software. Introduce the latest books and articles in the area of volatility and risk modelling of financial markets.
Prerequisites: Introductory courses in financial econometrics and financial instruments.

Requirements/Grading: A term paper with an empirical application must be delivered to gain access to the written exam for the master course. The term-paper will count for 50% of the grading. Instructions for term paper writing will be given. A written exam based on selected reading material will count for 50% of the grading. For students interested in taking the course as a PhD reading course, there will be an oral exam based on an extended reading list of 20 selected papers and the term paper should match the quality of an academic publishable paper. More information will be provided at the course start.

Distribution strategies (7,5 ECTS credits):

The objective is to have students obtain competence in both theory and methodology relevant for designing and managing distribution systems. The course aims at discussing strategic issues for different distribution systems. The basis is a strong customer focused and market oriented strategy. 
Product innovation management (7,5 ECTS credits):
This course introduces students to one of the main challenges for any firm: the development of new products. The course starts by stressing the complexity of innovations and new product development. This complexity is highlighted by digging into four key topics: (1) new products as innovations connecting technology and marketing, (2) the innovation process and its sources, (3) the business network surrounding product development, and (4) the resources involved in product development. Then the course reviews the managerial principles and tools available for steering product development processes and projects. This is done by focussing on two further key issues: (1) strategic management of innovation and New Product Development (NPD), (2) steering and controlling the NPD process. 

Learning outcomes
The course provides a set of key skills for individuals aiming to become product developer or product manager. These skills are achieved through theoretical lectures and seminars and through practical moments such as product analyses. 

Students attending this course will be able to:

-confront and critically evaluate different models and perspectives on product innovation, namely the firm-internal view and the external-network view on product innovation; 

-apply these models and views to concrete settings;

-analyze the complex structures and processes involved in product innovation in order to identify key opportunities and problems;

-present and describe the complex structures and processes involved in innovation processes;

-understand users and their needs 

-elaborate how products can provide value to users;

-identify and evaluate innovation sources (including academic research) and new entrepreneurial opportunities;

-identify, evaluate and affect the key actors and resources involved in product innovation;

-apply a few practical tools for handling and steering innovation processes.

Project Management (7,5 ECTS credits):
Objectives
Competence in project management is an important part of the overall competence related to changes in an organisation. The courses focuses on the project characteristics, success factors, strategy and organization, the planning process at different level, the supervision and the finalization of projects. 
Negotiations (7,5 ECTS credits):
Objectives
The purpose of the course is to provide students with a theoretical base for analysing, preparing and conducting negotiations.  The course aims at developing students’ analytical skills and understanding of the importance of interpersonal relations in negotiation processes through exercises, case presentations and discussions. 

